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Sustainable Track Record in Overperforming the Turkish
& Economic Growth Rates

Leading Conglomerate in Turkey Strong Standing in Global Rankings
Ranking
B A2008 : 172
Total Sale¢ GDP > 7% FORTUN E Rl
= P ~ = . Global 500 '9‘2006 - 190
Total9 ELRZ NLia «k ¢ N 88Qa 9 E LR NI & A2005 : 358
_ A2004 : 389
TotalShare in ISE Market Cap.} 13%*
A2008 : 56
A2007 : 46
* Asof yearend 2009 European 500 Listed AZOOG 1 49

Companies

Successful Track Record for over 80 Years

1980-85 1985-90 1990-95 1995-00 2000-05 2005-09

® GDP Growth % (CAGR) EKo- Growth % (Consolidat edCAGR)
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@GP unrivaled Competitive Advantages

-

A ~11,000dealers and aftesales services

Largest distribution network } )
A ~850bank branches

A Large astomerdatabaseof over 17millionin different business
segments togethewith strong CRM capabilities
enablingefficient up & crosselling

Largest customer database

Leadership positions A 31%of automotive sales (#1) A 70% of oidemand
in low-penetrated consumer } A 50%0f white goods sales (#1) (#1-solerefinery)
driven sectors A 21%0f credit cards A 17% ofpetroleumdistribution (#3)

(#2-issuing volume) A 30% ofL PGdistribution (#1)
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Strategic Targeting Geared Towards
< Efficiency, Leadership, Innovation & Reputation

Strategic Principles

AFocus on those sectors where we can create a differential competitive advantage
AGrow in sectors where we can leverage our strong brands & technological prowess

ADerive maximum benefits from economies of scale by being the market leader or a
close second in every business we operate

A Achieve the optimum portfolio diversification, where we can balance out sector &
geographyspecific risks
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@GP Focused Growth Strategy

Automotive

Consumer Durables

Finance

Main Companies

¢NLINF 6F k ! @3FTF k h

Share in Consolidated Revenues
55%

Share in Operating Profit
39%

Domestic Market Positiog Market Share
Sole petroleum refiner in Turkey

#1 in LPG distribution30%

#3 in petroleum products distribution17%

Main companies

LF¥oidOtosarF 9w (1 €@ M KXIF 1/i | NJ

Otokar*

Main Companies
! NeSt ALF

Main Companies
I K. I Yyt aP

s

International Alliances
Ford Motor Co. / Fiat Auto S.P.A.
Case Newdolland

International Alliances

[D 9t SOGNRYAOA 0! Nbe$

Share in Consolidated Revenues
13%

Share in Consolidated Revenues
15%

Share in Operating Profit
12%

Share in Operating Profit
18%

Domestic Market Positiog Market Share
#1 in total automotive 31%

#1 in passenger card 7%

#1 in commercial vehiclesb3%

#1 in farm tractors 52%

#1 in automotive retailing

Domestic Market Positiog Market Share
#1 in refrigerators, washing machines,
dishwashers and oven$0%

#1in TVs 44%

International Alliances
UniCredlitD 0

—

Share in Consolidated Revenues
12%

Share in Operating Profit
27%

Domestic Market Positiog Market Share
#4 in total banking assets among private
banks

#1in credit cards 21% (issuingvolume)
#1in leasing- 16%

#1in factoring- 27%

#2 in asset managemenil8%

Others

Main Companies

¢Hi Y2y&aSNBSF 6C22R0

K Y2eeilo o65L,

wSiFAfAYIO K

a $hngyip Gunsalidatetl Hepey by dzeSparedngO2edaNm Bryfig% «

* Listed companies
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Vision & Strategies

A Maximize efficiency and increase profitability through
I new investmentsn existing business unistich as residuum upgrade project
I new technology, product and service offerings
I operational efficiencies and profit enhancement programs
I optimization of product mix and refinery capacity utilization

I potential new investments opportunities different fields including electricity generation and renewable energy

A Exploit synergies between businesse

www.koc.com.tr| 6



G Energy Companies Competitive Advantages

Acdz2N] SeQa a2ftS NBFAYSNIFYR I NABSad AyRdzad NR €
- A 4refineriess TT YAGE TTYANE YPNP11FESE . FdYlyo
OT“pras A Supplying 70% of the total domestic demand
- A 8t largest in Europe with 28 million tons/year total capacity
A The largest in Emergirigurope
A Highest EBIT generation in the last 3 quarters of 2009 among global refineries

YGAZ A Market leader in Turkey since its establishment in 1@8% group market share)
A A 9 dzNP 3Dargest LPG distributor

apec AcdzN] SeQa FlradsSad aINRPgAYy3I FdzSt RAAGNAROdziA2Yy O
A 31in the market with17% share

Brands and Distribution Other Operations

AYGAZ apec Enmk A Power generation company

A 303MW installed capacity

M (natural gas combined cycle)

A Mining company, operating iron and
coal mines, stone quarries
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Total of

A 2,142cylinder LPG dealers
1,324 stations

A 1,121autogas stations



https://www.kocweb.com/irket Logolar/Mogaz.jpg
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Vision & Strategies

Ac2 06S02YS | awS3IAz2yl t t NSl pradyct develapmnént responsibility
A Grow as a multbrand dealership chain in retailing A Maximize efficiency through economies of scale
and high capacity utilization rate
Leader in Turkey
¢dzNJ S8 Qa az2i02N) +SKA@NISS & M2 REOUS2HA O a2 @N] $8QA 0a B 2 N SEK

Others Others Others
69%

O

Y 2
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G Automotive Companies, Competitive Advantages

AcdzN) SeQa fFNBS&G YIydzFl OGdzNBNJ ' yR SELRNISNI 27
A 50-50 JV with Ford
FORD A ¢ dzNJ S & Qé&adeyirt tdid] sitbmotive
A 7t consecutive year as the best assembly plant in Ford Europe
A 4t consecutive year as the best powerplant manufacturer worldwide

A Passenger car and LCV manufacturer

A 50-50 JV with Fiat
A Domesticmarketleaderin total light vehicle market

TOFASTURK OTOMOBILFABRIKASIAS. A The first Fiat company among 170 companies to reach silver status in
WCM with the highest score

A Manufacturer of farm tractors

7q e - A 50-50 JV with Case New Holland e
ﬁ Turk Traktor A Domestic marketeader(52% market share) @ NEw

A 5" largest manufacturer in Europe
nlokar A Manufacturer of buses, trailers and military vehicles

Otokoc AcdNy SeQa fSHRAYI FHdzi2Y2GAPS NBGFAE OKIFAY
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Vision & Strategies

A Grow globally by acquisitions and organic growth A Maintain domestic market leadership

A Leverage technology development capabilities to improve A Increase R&D capabilities, focus on
brand positioning product development

A Improve operational efficiency in domestic and international
operations toimproveprofitability in consumer electronics

Leading Positions in World Markets

¢ dzNJ VBh@e(@dods Sales ¢ dzNJ TV $ales Market Shares in Key Regions
(as of October 2009)

AUK 15% Alraq ~50%
. Fridges
ARomania 35% ) (Fridges)
. Alsrael ~10%
ABelgium 7% °

Others

50%

Y 2
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@@ Consumer Durables CompaniesCompetitive Advantages

AcdzN] SeQa YIEN]SG £SIFRSNJ
‘ a ,ce//k A Domestic networlof 3,500 dealers and 600 after sales service stations
- A 370 exclusive dealers B0 countries
A 19.5million units/year manufacturing capacity in Turkey, Romania, Russia and China
A 3dlargest household appliance manufacturer in Europe
A 2ndin European white goods patent application list

A Air-conditioner manufacturer

\ X)( ce//k @ LG 4 50-50 JV with LG Electronics
AcdzN] SeQa YIFEN]SG t£SFRSNJ

Brands
‘ a,ce//k ¢ dzNJ S & Q& /1 m A HtNilSY RapontditeguiRracognition)y &

B&EKO P'Y2y3 UKS ¢g2NIRQa u0u2L)J mn gKAUS 3J22Ra O0ONFYR

Blomberg ALTUS @A\IEL

elekirabregenz e
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Vision & Strategies

A Consolidate leadership in credit cards and become leader in consumer finance

A Become leader in Asset Gathering and first choice bank for High Net Worth Individuals
A Selective growth on Commercial and Corporate segments

A Growth in SME through a profitable business model

A Quperior risk management techniques
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@@ Finance Companies Competitive Advantages

A ¢ dzNJ 8 RrgeStprivatebank (in terms of total assets)

A 50-50 JV witHJniCredit

mvalerEdl A ~ 850Branches

A #1in credit cards(issuingvolume)

A Leadingcompaniesn assetmanagement, insurance, leasiggactoring

G@YapKredi G7oYapiKredi G7oYapKredi G72YapiKredi G2 YapiKredi
Leasing Faktoring Sigorta Portfoy Yonetimi Emeklilik
#1in Leasing #1in Factoring #1in Health #2 in Asset #3in Pension

Insurance Management Funds

G YapKredi G YapiKredi 7 UniCredit

Yat|r|m Yatmrn Ortakllgl GAYRIMENKUL YATIRIM ORTAKLIGI A.S. a é y-LI de 5 é e S Ni é
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Portfolio Restructuring ahead of the Crisis in line with
CVD) Changing Economic Dynamics

US$ 6.6 billion OTipras @72 YapiKredi

Acquisitions in

core sectors

USH 3.0 billion

Proceeds through
proactive disposals
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